
GE enters programing arena 
Former ABC -TV chief heads Tomorrow Productions; 
firm will create shows for TV, films, stage, CATV 

General Electric Co. announced last 
week its intention to become "a major 
force in the entertainment industry" 
with the formation of Tomorrow Pro- 
duotions Inc., a new subsidiary in the 
production of TV programs, motion pic- 
tures and legitimate stage presentations. 

The company has appointed Thomas 
W. Moore, former president of ABC - 
TV and recently chairman of Ticketron 
Inc., New York, as president of Tomor- 
row Productions. 

Mr. Moore said the new company will 
be involved in all phases of television 
programing. He told a news conference 
in New York that Tomorrow hoped to 
make some program contributions for 
the 1971 -72 season, working through 
established TV- production companies. 

He added that Tomorrow Productions 
also is exploring the possibilities of par- 
ticipating in the field of cable television 
and cassettes and will be active in 
closed- circuit television, using such fa- 
cilities as General Electric's Command 
Performance Network, which arranges 
for business and industrial programs. 

General Electric, a leading manufac- 
turer of electrical and electronics equip- 
ment, has had some background in en- 
tertainment programing through its own- 
ership of WGY(AM), WGFM(FM) and 
wRGB(Tv) Schenectady, N.Y.; WSDC-AM- 
F M -TV Nashville, and KOA- AM -FM -TV 
Denver. 

Donald D. Scarff, vice president and 
group executive in charge of GE's con- 
sumer products group, under which To- 
morrow Productions will operate, noted 
that the company has been involved in 

Messrs. Moore (1) and Scarf 

syndication on a limited basis through 
the sales of some of the country -music 
shows originating at WISX -Tv. 

Mr. Scarff declined to reveal the 
amount of money GE would commit to 
the new undertaking, but said it would 
be "a multimillion- dollar investment" 
and would be in amounts to be ex- 
panded "as the opportunities arise." 

In the motion -picture area, Tomor- 
row will help in the financing of pro- 
ductions and also may acquire several 
small independent producing companies, 
Mr. Moore said. Budgets for the movies 
would be in the area of $1,750,000 to 
$2.5 million, he said, falling between 
the high -cost and low -cost features. 

Tomorrow Productions will make its 
headquarters at 777 Third Avenue, New 

York 10017, effective Jan. 4, 1971. 
Mr. Moore said he hoped to assem- 

ble a staff of about 40 and will open an 
office in Hollywood. He was scheduled 
to go to Hollywood over the weekend to 
arrange for space there and to inter- 
view job applicants. 

Mr. Moore has been an executive in 
the broadcast field since 1952. He joined 
ABC in 1956 and was vice president of 
programing and vice president of sales 
before he was elevated to the post of 
president of the network in 1963. In 
1968, he was named a group vice pres- 
ident of ABC and left shortly thereafter 
to become chairman of Ticketron, an 
automated system for the sale of tickets 
to theaters and other entertainment 
events. Mr. Moore said that he would 

New support urged 
for noncommercial TV 
The urgent need to strengthen noncom- 
mercial television and to foster public - 
service programing on cable TV was 
underlined by Edward W. Barrett, direc- 
tor of the Communications Institute at 
the Academy for Educational Develop- 
ment, in the DuPont -Columbia Broad- 
cast Journalism Report released last 
week (see story, page 54). 

Mr. Barrett, who wrote a section of 
the report titled "One Juror's Observa- 
tion," called for substantial public tele- 
vision to supplement the commercial 
medium. He said the Corp. for Public 
Broadcasting "is now little more than 
the shell of what is possible," and sug- 

gested that funding of public TV might 
be accomplished, as it is in Japan and 
England, through some kind of a dedi- 
cated tax. 

Mr. Barrett, who is a former dean of 
the Columbia Journalism School, sug- 
gested that local authorities encourage 
nonprofit institutions or noncommercial - 
TV stations to seek CATV franchises. 
He recommended also that some chan- 
nels be reserved for public service and 
that provisions be made to finance pro- 
graming on those channels. 

Turning to commercial broadcasting, 
Mr. Barrett asserted that "effective 
means of depriving the probably shabby 
operators of their public franchises are 
clearly in order." He said "truly effec- 
tive community protest" should be en- 
couraged, as should new applicants for 

licenses that have been abused. 
Mr. Barrett said the problem with 

American communications is not that 
the mass of people are getting less than 
what they really want, but that impor- 
tant minorities have few, and some- 
times no, options. He continued: 

"In some ways it is remarkable there 
are as many cases as there are in the 
'vast wasteland,' given the system that 
exists. A careful reader of broadcast 
schedules, for example, can find occa- 
sional gems on commercials as well as 
public television. And it is indisputable 
that the American people are better in- 
formed about their world because of 
radio and television news and public - 
affairs programing. The picture seems 
bleak mainly when compared with the 
potential." 
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